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In 21st century, citizens must acquire new educational skills. It is no
longer enough to be able to read and write, but it is also necessary to
learn how to read and write in the context of the new cultural, social,
political, and economic changes in which the media, among other
circumstances, play an important role.Modern society is pluralistic,
inclusive, and interactive. Therefore, it is more important than ever
that individuals can understand information, analyse and think
critically, use the media for general benefit, be aware of fake news and
learn to ethnically produce content themselves in order to participate
fully in democracy.

WHAT IS MEDIA LITERACY? 
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Because media literacy is an issue of inclusion and citizenship in the
contemporary society, the MEDIA4LL project aims to promote digital and
media literacy development from an embedded learning perspective
while supporting adult and community educators and arts and cultural
professionals in developing media literacy for low-skilled adults and
marginalised communities. Using media-based methods in a participatory
community approach, project activities and intellectual outcomes will
provide engaging and easy-to-use educational resources (toolkit,
educational programme handbook, and policy paper) to ensure that
readers truly understand why it is important to become media and
digital literate.
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In the next pages we present you some important highlights that
partners discovered by reading relevant literature, analysing different
approaches  and preparing the first intellectual output – Toolkit of
Embedded Digital & Media Literacy Resources (IO1) that will support and
educate low-skilled adults through storyboards, video storytelling and
infographics. The toolkit will covers the following important topics:
(i) news literacy;
(ii) information literacy; 
(iii)spotting disinformation; 
(iv) ethics of media use and creation; 
(v) dealing with social media stress; 
(vi) digital citizenship and cyberbullying. 

Each topic will have 4 learning levels: Introductory; Intermediate;
Advanced; and Expert.  
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Some of the hallmarks of an information literate person are the ability
to effectively use information technology to find and manage
information, the ability to critically evaluate and ethically use that
information to solve a problem.

WHAT IS INFORMATION LITERACY AND WHY WE
NEED LITERATE PERSONS?

Information literacy is therefore a set of abilities requiring individuals
to “recognize when information is needed and the ability to locate,
evaluate, and use effectively the needed information.” (American Library
Association, 2000). Information is available through libraries, community
resources, special interest organizations, traditional and social media. 
 As it comes to individuals in unfiltered formats, questions about its
authenticity, validity, and reliability are increasingly raising. Finding
reliable information is especially important in the digital/internet age,
where millions of ideas can be discovered in half a second, but much of
that information is outdated or worthless. Information Literacy is
common to all disciplines, to all learning environments, and to all
levels of education. It enables learners to master content and extend
their investigations, become more self-directed, and assume greater
control over their own learning. 
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WHAT IS MEDIA ETHNIC? 

Media ethics is a branch of ethics that deals with moral issues that
arise in connection with the acquisition, preparation, storage,
presentation, dissemination, and reception of information by the mass
media. It helps media practitioners solve various moral problems that
arise in all areas of media communication: Journalism, Advertising,
Public Relations, and Entertainment. 

It addresses how a moral media person should behave and practice
values such as trustworthiness, respect, responsibility, fairness, truth,
and self-restraint. Due to the ubiquity of new, social media and their
growing presence, the ethical issues that media professionals must
confront are becoming increasingly important.
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WHY ARE ETHICS IMPORTANT IN SOCIAL MEDIA? 

ETHICS!

The social media was designed for social communication, traditionally
considered a private and protected space for most adults. However, the
nature of social media makes this communication accessible to a broader
audience. So when the user or the author of a message connects to a
social network, they are joining a virtual community. The user must
ensure that he or she treats the people in that community with respect
and kindness. Once information becomes public, the way it is used is no
longer under the moderator's control. This fundamental dilemma is at
the heart of the ethical debate, from which several other ethical issues
arise.
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WHAT IS SOCIAL MEDIA STRESS? 

Stress is the body's response to any kind of threat or demand in our
environment. Stress is normal and sometimes it can lead people to
achieve their goals. However, it can also be harmful if it exceeds certain
limits or is experienced over a long period of time. Excessive use of
social media leads to problematic behaviors that have longer-term
health effects. It can lead to psychological effects through 'fear of
missing out' and bullying, trolling, distorted views of others and self,
and social competition. 

Increasing levels of 'technostress' can reduce cognitive abilities, impair
multitasking ability, and lead to cognitive overload, and addictive social
media behavior affects efficiency, productivity, and task performance. On
the other hand, social media can also be a useful channel for
information and demonstrations of exercises and activities (such as
yoga) that can help combat stress (and depression).
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WHAT IS MEAN BY THE CONCEPT DIGITAL 
WELL-BEING? 

According to UNESCO, digital well-being is "the enhancement and
improvement of human well-being in the intermediate and long term,
through the use of digital media." It refers to the way we live in the
digital environment and the technical skills needed to use media to our
advantage and control our digital experiences.

Because of that some useful specific practices have been developed to
adopt better rituals and habits that help users become "media literate"
by discovering the benefits of media technologies to promote well-being.
Critical thinking is one of the keys to learning self-discipline and
avoiding digital addictions. It is important to step back and maintain a
critical perspective on what we see, hear and share in the media world.
We also need to use digital tools to protect ourselves online, learn
better, and even promote kindness and positivity.
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Protect the personal health, security, relations, and work-life
balance in digital environments.
Apply digital tools for personal goals and to engage in social and
community activities.
Act safely and responsibly in digital settings.
Negotiate and solve a conflict.
Manage digital workload, overload, and distraction.
Act with care for the human and natural environment when applying
digital tools.
Understand the benefits and risks of digital participation regarding
health and well-being consequences.

Source: 
https://eavi.eu/the-art-of-living-in-the-digital-environment/#digital-
well-being

In particular, digital well-being would be the
capacity to:
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